






Associate your brand and company with your
community’s number one source of local news
and information.

Extend your reach and maximize the
effectiveness of your EMC advertising across
multiple platforms.

Trust in credible Advertiser Analytics via Google
Ad Manager.  

EMC is a member of the Interactive Advertising
Bureau of Canada.

Internet’s share of media time has grown from
14% in 2001 to 23% in 2007.

The internet is the number two reach medium for
18 to 34 year olds.

The Internet has become number one in 
time spent for adults 18-35, having overtaken TV. 

The Internet’s reach of adults over 55 years of
age has grown by 88% since 2000. 

The gap between men and women time spent
with Internet usage has narrowed, with the
Internet now accounting for about one-fifth of
women’s time spent with all media (21%).

The Internet will be the number one media
source for most consumers eight years 
from now. 

The Internet is “Imperative” in your media mix.
(Source: NADbank’07 and IAB Canada’s Canadian Media
Usage Scores)

For further information 
on EMConline.ca please

contact your EMC
Advertising Representative

or visit the website:
EMConline.ca

The Benefits of 
Advertising on
EMConline.ca


